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6 Important Things to 
Consider Before
Choosing an Ad Sales
Intelligence Tool

W H I T E  P A P E R

http://mediaradar.com
https://mediaradar.com
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For any media sales professional, an ad sales 
intelligence tool is a critical asset to have.

Ad sales intelligence tools tell you who to talk to, 
when you should reach out, what you need to say to 
close more deals and help you form longer lasting 
business relationships. The right service can give 
you all the information needed to research, plan, 
and pitch your prospects, as well as, the advice to 
retain and make the most of existing relationships. 

Not all ad sales intelligence tools are cut from the 
same cloth, however. Make sure you are choosing 
the solution that is right for your business. Below, 
we’ve compiled six questions you should always ask 
before choosing an ad sales intelligence tool.

1
Can I trust the 
information 
provided?
Many ad sales intelligence tools aggregate data from 
outside sources. Watch out for this. There are numerous 
problems that can arise when data is collected this way 
- namely data accuracy and timeliness.

MediaRadar employs its own internal team, to research, 
compile, and verify all of the data that comes into 
our system. We consistently ensure our data is of the 
highest quality by combining proprietary artificial 
intelligence (AI) and machine learning with an in-house 
human verification process.

Data accuracy is also contingent upon its freshness. 
Since we compile and analyze all of our advertising data 
in-house, our insights are updated daily. And, we can 
ensure all ads are consistently being credited to the 
correct product line. This enables our clients to always 
have the brand insights they need to create really 
compelling sales pitches. When data is outsourced, 
there are significant delays placed on the data available, 
in some cases this could be months or longer. 

Request Your Free 
Custom Demo of 
MediaRadar Today!

L E T ’ S  G O !

We consistently ensure our 
data is of the highest quality by 
combining proprietary artificial 
intelligence (AI) and machine 
learning with an in-house human 
verification process.

http://mediaradar.com
http://www.mediaradar.com/request-demo
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Other trust factors to consider are:

• Depth: When data is outsourced, there are often 
restrictions to the depth of information provided. 
When services source their own advertising data 
they can go much deeper. For example, since 
MediaRadar sources our own data, we provide 
detailed ad insights for each product line vs, just 
sharing a general ad overview for large corporations 
like Berkshire Hathaway.

• Transparency: Similarly to limitations on depth, 
often when data is licensed there is virtually no 
transparency. When data is collected in-house by 
your sales intelligence provider, you can see where 
this analysis is sourced, and even see the content 
surrounding that ad. This level of transparency 
enables you to trust the analysis. 

• Complete and Consistent: When sales intelligence 
tools outsource their data collection, it is nearly 
impossible to get one holistic view of any 
advertiser’s buying strategy across media platforms 
and individual product lines.

Knowing which brands to pitch is only part of the 
challenge of selling ad space. The other part is knowing 
who to talk to. The chart below includes the results of 
a Radius study, showing the average rate of contact info 
data decay during a 3 month period.

To ensure freshness of data, MediaRadar proactively 
verifies all contact information every 3 months. 
However, we know that people change jobs all the time, 
especially media buyers, so we also have an on-demand 
concierge request that will immediately review and 
update the information for your prospect.

By verifying the accuracy,  
relevance and timeliness of our 
data, we can tell you exactly how 
a brand advertises, and steer your 
sales conversations in the right 
direction.

Data Decays Significantly After Only 3 Months
Based on average data decay rates, after only 3 months a database with 10,000 businesses will have the following data outdated:

210
418

592
757

252

Phone numbers will disconnect
BUSINESSES MOVE OR CLOSE

Phone numbers will be changed
PHONE NUMBERS ARE UPDATED OR REASSIGNED BETWEEN BUSINESSES

Business addresses will become invalid
BUSINESSES MOVE OR GO OUT OF BUSINESS

Emails will become invalid
EMAILS BECOME INVALID AFTER CONTACTS MOVE OR BUSINESSES CEASE OPERATIONS

Contacts won’t connect
CONTACTS MOVE TO OTHER JOBS OR ARE NO LONGER REACHABLE

Methodology: The Network Record™, August 2016. Based on analysis performed by Radius using statistically significant sample sizes with 95% confidence level and 2% interval Verification methodology includes 
researching trusted web sources and direct call verification via external vendors commissioned by Radius. Accuracy evaluation performed for the same set of data points in May 2016 and August 2016.

Source: Radius

http://mediaradar.com
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How detailed is the data?
It’s relatively simple to get basic insights on a brand - 
after all, we can all “Google”...

However, when building business relationships, it’s 
important to show your prospect that you know and 
understand their business. Trust is built in the specific 
details you know about your prospect.

MediaRadar provides a detailed, holistic profile of a 
brand’s hierarchy and ad spending. You can instantly 
gain granular insights into a brand, its sub-brands, and 
its individual product lines.

For example, while looking under Apple, MediaRadar will 
separate out ad spend across media formats for each product 
line (like Apple Accessories, Apple TV+, Apple Fitness+ and 
much more) they are running during a specific time period. 

Then with just a click, you can dive deeper into specific 
formats like OTT, Facebook, Podcasts, Snapchat, Mobile, 
custom content, cable TV or newspapers.

At MediaRadar, we analyze over 550,000 TV spots, 
and identify 10 million online ads, and 25,000 print 
ads each week, so you don’t have to.

http://mediaradar.com
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2
Is it easy to use? 
MediaRadar’s technology crunches massive amounts of 
advertising data into easily digestible insights and advice 
that will help you grow and expand your business.

But the big quesions is,  
will sales reps actually  
use the tool?
MediaRadar was built by busy ad salespeople,  
for busy ad salespeople.

We understand how much time goes into preparing 
for a pitch. Our tools allow you to filter your targets 
to those that are ready to buy...now! MediaRadar will 
then help you create a compelling pitch specifically 
tailored to each of your prospects, individually. Ad 
Sales Executives that use MediaRadar daily save time 
(up to 6 hours per week), and have stronger close rates 
(users outsell their counterparts 72% of the time).

Our tool is accessible 24/7 and leverages your individual 
account list or sales territory to provide the most 
relevant information to you. MediaRadar will even 
email you customized prospect lists, alert you of key 
personnel changes at your accounts and their agencies, 
and tell you if any of your prospects are likely to issue 
an RFP soon.

Furthermore, unlike other tools that provide data 
without context, MediaRadar offers advice that 
informs the actionable steps necessary to win 
business. We can give you specific information to help 
you perfect your pitch.

For example, with MediaRadar, you can immediately 
get an overview of their spend, see who to contact and 
know exactly when to do so.

Our Clients See an ROI of 
10X or More When they Use 
MediaRadar Regularly. Let 
us be your go-to ad sales 
intelligence tool.

http://mediaradar.com
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Another common barrier 
for salespeople using sales 
intelligence tools is the 
lack of CRM integration. 
MediaRadar seamlessly 
integrates with all major CRM 
tools, including Salesforce.

http://mediaradar.com
http://mediaradar.com


CHOOSING AN AD SALES INTELLIGENCE TOOL ➜ MEDIARADAR.COM OR 855.RADAR.88  ➜ 8

3
Do They Take Data 
Privacy Seriously?
Now more than ever, confidential information needs 
to be handled responsibly and only used for business 
purposes. At MediaRadar, we take this responsibility 
very seriously. Before you do business with any 
company, you should be sure they’re transparent 
about their Privacy Policy -  especially where it 
relates to how they handle contact data. We prove 
our commitment to data privacy by going above and 
beyond industry standards.

For 5 years, MediaRadar has been a proud US 
Privacy Shield Program (US version of the EU’s 
GDPR) Participant. MediaRadar is an Interactive 
Advertising Bureau (IAB) member company. IAB 
member companies pledge a commitment to privacy 
protection. MediaRadar is also compliant with the 
California Consumer Privacy Act (CCPA), California’s 
law governing individual user privacy. This is critical, 
because any large company that buys contact 
information, is required to comply with CCPA law. This 
means they must also be able to show how they obtain 
the names their sales reps call upon and that their 
sources are compliant as well.

MediaRadar goes even further, allowing users the 
option to correct, add or remove their name from our 
database. Furthermore, we also collect written consent 
to be in the database.  

At MediaRadar we take data privacy seriously, and we 
mean it. Feel free to view our continuously updated 
Privacy Policy here. 

4
Can I  
customize it?
Information is most valuable when it’s relevant. There 
are plenty of tools that can deliver information to the 
end user, but is that information relevant, timely and 
customizable for the salesperson? Typically, no.

MediaRadar, on the other hand, specifically tailors the 
analysis that you receive, to your needs, and your role 
within the business. We give you accurate insights that 
streamline your business development process, and 
better prepare you for every pitch.

Think of MediaRadar as your partner in ad sales! We will 
guide you through all of the stages in the sales process, 
including finding new prospects, building your pitch, 
and closing the deal. 

Information  
is most 
valuable when 
it’s relevant.

http://mediaradar.com
http://www.mediaradar.com/privacy-policy
https://mediaradar.com
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Get Specific
Let’s consider prospecting... Many tools claim to have 
contact information. However, MediaRadar goes 
beyond basics and provides detailed brand analysis, 
as well as current and relevant contact information..

Using MediaRadar, you can instantly  
filter your Prospects by:

• Peak spending months (Programmatic vs. Direct Buys)

• Overall spend

• Media format

• Agency

• Location

• Product category

• And more!

http://mediaradar.com
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Also, with personalized lead recommendations, you’ll see the 
prospects that are most relevant to you, organized in a lead list!

You can filter the contacts by:

• Name (even partial)

• Role or job function

• Seniority (senior + junior)

• Agency name or location

• Job changes (with date options)

• Contact location

• Media they buy

• And more!

http://mediaradar.com
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5
Does it provide pitch talking-points, 
show creative across media and the 
contact info that I need?

Talking Points
Once you’ve determined who you want to target, we 
provide accurate and actionable talking points to help 
you build your pitch. You can dive in even further to see 
all data behind the analysis, view recent creative, High 
CPM campaigns (OTT, Podcasts, YouTube, Facebook, 
etc.), and campaign durations.

http://mediaradar.com
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Cross Media Creative
We know that seeing ad creative is 
critical to gaining the insights necessary 
to close sales. That’s why we created a 
continuously updated library of digital, 
mobile, print, and TV ads that you can 
filter by advertiser or brand. It also offers 
a full preview of recent ads in context, 
showing you how and where they ran.

MediaRadar even lets you 
use recent digital creative 
to mock up ad creative in 
context within a webpage.

http://mediaradar.com
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Contact Information
Connecting with and pitching the right person is often 
a time consuming task. To eliminate headaches make 
sure your sales intelligence provider not only supplies 
contact information, but that they update it regularly, 
and they also help you keep your CRM data clean. 

A good Contact Info provider will tell you which parts 
of the account a manager works on, and suggest ways 
to connect with the right people. A better one will alert 
you of new contacts working on your accounts, share 
where your previous advocates have gone, and share 
which contacts are no longer available. The best sales 
intelligence tool can even help you draft effective 
outreach to them (Yes, MediaRadar can do this!).

Furthermore, make sure your provider gives you 
numerous ways to connect with the right buyers: direct 
dials, email address, social feeds, etc. You will likely 
need to reach out using a few different methods to 
break the ice.

Test the platform before buying. Were you able to 
connect with the right person? Was their contact 
information accurate? Is this the person who you need 
to connect with? Do you have connections in common? 
Can you easily determine how you should connect with 
this person?

MediaRadar will help you identify which agencies have 
the client relationships you desire. Instantly look up a 
brand or company and filter your search by:

• The type of company
• Agencies that recently won that company’s business
• The types of media formats they buy

MediaRadar tells you which brand a marketer is 
responsible for, and which associated agencies handle 
those brands.

MediaRadar will also share recent job history of your 
prospects. See which accounts they previously worked on 
or which advocates you can leverage at their new positions.

MediaRadar seamlessly integrates with your CRM 
tools, so you can keep your data up to date and know 
exactly how much your prospects are investing in their 
advertising without logging into multiple systems.

Connecting with the 
right person at the 
right time is key to 
making the sale! 

http://mediaradar.com
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6
Are they my partner? 
This is perhaps the most important question 
you could ask yourself in any business situation. 
Choosing an ad sales intelligence tool is no 
exception - this should be top-of-mind.

At MediaRadar, every client has a dedicated, 
personalized account management team. As your 
partner in success, MediaRadar shares best practice 
advice, industry articles, and custom reports 
designed to help grow your business.

Our team is an extension of 
yours - we’re only successful 
when you are.
Many other services only provide a technical 
help desk, oftentimes leaving you with delayed 
responses. MediaRadar offers many resources 
specific to your subscription and industry to make 
sure you understand how to use the tool to drive 

revenue. We want to ensure you have a strong return on 
your investment. You will receive many training options, 
along with regular usage and progress updates.

Your account manager is not just a MediaRadar product 
expert, but an industry expert as well. Whether you are 
new to our product, or a long-time user, we will provide 
a user experience that is customized to your needs. 

For over 13 years, MediaRadar has helped ad sales teams 
increase their sales by up to 20%. Invest in your future 
sales. MediaRadar will  
take your ad sales to  
the next level and  
drive new revenue  
for your business. 

MediaRadar’s client services team is honored to have won the prestigious  
Stevie Award® for outstanding customer service 9 YE ARS IN A ROW.

Try this amazing 
service today. 

L E T ’ S  G O !

http://mediaradar.com
http://mediaradar.com
http://mediaradar.com
https://resources.mediaradar.com/5-vital-questions-demo?utm_campaign=2017%20Nurture&utm_source=5VitalQuestions&utm_medium=ebook

